MAGHULL HIGH SCHOOL - CURRICULUM MAP

Unit: 2

Learning aim A Learning aim A Learning aim A Learning aim B

Learning aim B

LESSON
TOPIC QUESTION(S)

Al: What is the role of Al: What are marketing Al: What Influences on B1: What is the purpose
marketing? aims & objectives? marketing activity? of researching

information to identify
the needs and wants of
customers?

B2: How can Market
research methods be
used?

Knowledge & Skills
development

Principles and purposes of marketing. Understanding customer wants and needs

Developing new products

Improving profitability

Increasing market share

Diversification

Increased brand awareness and loyalty

Internal influences

External influences

To identify target markets

To identify size, structure and trends in the market
To identify competition.

Assessment /
Feedback
Opportunities

Formative Assessment
Classroom activity - Class Discussion - Questioning pupils — verbal
feedback — exam questions — end of section coursework

Summative assessment
Controlled assessment in January

Key Vocabulary

Anticipating demand, recognising demand, stimulating demand,,
satisfying demand.

Mass and niche, branding, brand personality, brand image, unique
selling point (USP), implications of business size for marketing
activity, budgetary constraints, availability of specialist staff.
Social, technological, economic, environmental, political, legal and
ethical.

Primary and secondary research.




Literacy/Reading
opportunities

The Smart Marketing Book: The Definitive Guide to Effective Marketing Strategies (Concise Advice)
by Dan White

Radical Business Model Transformation: Gaining the Competitive Edge in a Disruptive World, by Carsten Linz, Glnter Miiller-Stevens and
Alexander Zimmerman

Cross Curricular English
Themes ICT
DT
Personal e Personal self

Development
(Including British
Values, RSE,
Citizenship)

e the nature of rules
e how information and data is generated

Career
Opportunities

Business adviser — Business analyst — Financial Advisor



https://www.amazon.co.uk/Smart-Marketing-Book-Definitive-Strategies/dp/191255576X/ref=sr_1_1?adgrpid=55697076680&dib=eyJ2IjoiMSJ9.Sc-cOKqUBsuKXmslJvPgOV2hdkaVAFa_JY8L-fIf2jzBEj_-INPqPiFeyk6KKUFeCJROpKC_4dluK2qXj7JDOWlPQL81ZYS6rQLR4ebe7auGHvtJZ4zkAthy7WTuqiE-l9q5h5htb1NmDsgOfTx44h2c4XO-ne_SqN8bpUh8mm0c-DytfEjd037yntXUQ9dnq0dG1YmrAxaiKLECgJ96jzIk2by4oG7ZMVR_uBNGiF4.vLVCkcZloOpL23I2WdOt32I-zKitzG3Bvzln7U1PWzg&dib_tag=se&gad_source=1&hvadid=605939890752&hvdev=c&hvexpln=0&hvlocphy=9193837&hvnetw=g&hvocijid=5970956671356658061--&hvqmt=e&hvrand=5970956671356658061&hvtargid=kwd-306444373565&hydadcr=18464_2288116&keywords=books+on+marketing&mcid=64edaf100fb932fba2fb252d83465e36&qid=1749720723&sr=8-1
https://www.amazon.co.uk/Dan-White/e/B08F71Z14S?ref=sr_ntt_srch_lnk_1&qid=1749720723&sr=8-1
https://www.koganpage.com/product/radical-business-model-transformation-9780749480455
https://www.koganpage.com/product/radical-business-model-transformation-9780749480455

